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If you live and breathe Mercedes-Benz like we do, we invite you to join North America’s largest network of 
Mercedes-Benz enthusiasts; the Mercedes-Benz Club of America. Established in 1956, MBCA has 85 chapters throughout 
the US and Canada with a membership demographic that displays a highly concentrated interest in vintage and 
modern Mercedes-Benz, Mercedes-AMG, Mercedes-Maybach, G-Class, and Sprinter / Streamliner enthusiasts. 

Audience Profile: 
• We provide access to a highly targeted and affluent audience of Mercedes 

enthusiasts who are passionate about the marque and highly influenceable to 
advertisements within the lifestyle of a luxury vehicle owner. 

• Although there is much brand loyalty towards Mercedes-Benz, many members have a multitude of hobbies and 
interests. 

• Members value luxury, performance, safety, and craftsmanship. 
• Members are eager to engage with like-minded individuals, enthusiasts, and brands. 

M E R C E D E S - B E N Z  C L U B  O F  A M E R I C A

L o r e m  i p s u m

T H E  P A S S I O N  B E G I N S  W I T H  T H E  C A R S ,  T H E  L O Y A LT Y  G R O W S  W I T H  T H E  P E O P L E .
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ENGAGE WITH 
A COMMUNITY 
OF OWNERS, 
DRIVERS, 
ENTHUSIASTS,
COLLECTORS,
RACING FANS, 
& INDUSTRY 
PROFESSIONALS
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S H A R E  T H E  P A S S I O N

2 0 2 4  P R I N T  A D V E R T I S I N G  R A T E S  ( N E T )  —  T H E  S T A R

2 - P a g e  S p r e a d   1 x   $ 5 , 6 2 5

F u l l  P a g e    1 x   $ 3 , 0 0 0

2 / 3  P a g e    1 x   $ 2 , 7 0 0

1 / 2  P a g e    1 x   $ 2 , 0 0 0

1 / 4  P a g e    1 x   $ 1 , 3 5 0

1 / 6  P a g e    1 x   $ 9 4 5

1 / 1 2  P a g e    1 x   $ 4 5 0

C o v e r  P o s i t i o n s

I n s i d e  F r o n t  C o v e r   $ 3 , 7 5 0

I n s i d e  B a c k  C o v e r   $ 3 , 2 5 0

B a c k  C o v e r     $ 7 , 0 0 0

C O L L A T E R A L  A D V E R T I S I N G

T h e  S t a r  c a n  d e l i v e r  y o u r  i n s e r t s ,  o n s e r t s ,  b i n d - i n s ,  

f l y e r s ,  b r o c h u r e s ,  a n d  o t h e r  c o l l a t e r a l  a d v e r t i s i n g  

m a t e r i a l  w i t h  o u r  m a g a z i n e .  C o n t a c t  A d v e r t i s i n g  

S a l e s  R e p  f o r  d e t a i l s .  P l e a s e  b o o k  e a r l y  —  l i m i t e d  t o  3  

p e r  i s s u e .

D I S C O U N T S

F r e q u e n c y  d i s c o u n t s :

3 x  p e r  y e a r ,  1 0 %  o f f  p o s t e d  r a t e s .  

6 x  p e r  y e a r ,  1 5 %  o f f  p o s t e d  r a t e s .

S p e c i a l  p o s i t i o n i n g ,  i n s e r t s ,  b i n d - i n s  a n d  r e l a t e d  a r e  

p r i c e d  u p o n  r e q u e s t .

2 0 2 4  S O C I A L  M E D I A  R A T E S  ( N E T )

I n s t a g r a m  P o s t        1 x   $ 5 0 0  

+ V a l u e  A d d e d  F a c e b o o k  P o s t

I n s t a g r a m  R e e l   1 x   $ 8 5 0

G l a m i f i c a t i o n  C a m p a i g n :

P o s t                    3 x   

R e e l            1 x   

B l o g  P o s t    1 x   

B o o s t      1 x

       $ 3 , 5 0 0

D o e s  N o t  I n c l u d e  C o s t  o f  P r i z e  &  D e l i v e r y

2 0 2 4  M E R C E D E S - B E N Z  B U L L E T I N  N E W S L E T T E R

B a n n e r         9 7 0  x  2 5 0 p x    $ 5 0 0 / b l a s t  

C u s t o m       9 7 0  x  5 5 0 p x    $ 1 2 5 0 / b l a s t

2 0 2 4  W E B S I T E  A D  S I Z E S  I N T E R E S T  S P E C I F I C  +  B L O G

P o r t r a i t      3 0 0  x  1 0 5 0   $ 7 5 0 / m o

R e c t a n g l e     3 0 0  x  2 5 0   $ 1 0 0 0 / m o

F r o n t  P a g e  B a n n e r       $ 2 5 0 0 / m o

B r a n d e d  B l o g  P o s t       $ 2 5 0 0
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NOW&THEN
A COMMUNITY AND 
AUDIENCE THAT SPANS 
GENERATIONS.
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A  M E M B E R S H I P  C L U B
F O R  T H E  P A S S I O N A T E  
D I S C E R N I N G  E N T H U S I A S T
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Mechanicaldata

ENGAGE WITH 
A COMMUNITY 
OF OWNERS, 
DRIVERS, 
ENTHUSIASTS,
COLLECTORS,
RACING FANS, 
& INDUSTRY 
PROFESSIONALS

PHOTO: YIGIT ARISOY



Mechanicaldata Average Household Income: $359,000

Male/female: 73/27% [but changing daily]

Post-secondary educated: 91%

Own more than one vehicle: 76%

Interested in HPDE/Track events: 63%

Social Media: 575,000 Impressions / mo 

MBCA.ORG: 150,000 Impressions / mo

STAR Magazine: 120,000 yearly circulation

Star Bulletin Newsletter: 75,000 / mo



A COMMUNITY AND 
AUDIENCE THAT SPANS 
GENERATIONS.
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I s s u e    F e e s / A d s  D u e   m a i l i n g   I n - M a i l b o x

1    1 1 . 1 0 . 2 3     1 2 . 1 5 . 2 3   1 2 . 2 9 . 2 3

2    1 . 1 2      2 . 1 6    3 . 1  

3    3 . 1 5      4 . 1 7    5 . 1

4    5 . 1 0      6 . 1 4    7 . 1

5    8 . 1 1      8 . 1 6    9 . 1

6    1 0 . 1 3     1 0 . 1 6   1 1 . 1



D I G I T A L

W E B S I T E  V I S I T S  &  P A G E  V I E W S

G U E S T  P O S T S

G U E S T  B L O G S

F O L L O W E R S

R E A C H

E V E N T  S P O N S O R S H I P  /  P A R T N E R S H I P S

D I G I T A L  A D V E R T I S I N G  C O L L A B S

C O N T E N T  G E N E R A T I O N  C O L L A B S

E D M  C A M P A I G N S

F O U N D A T I O N  C S R  P R O G R A M S

T H E  S T A R  M A G A Z I N E

# M E A N D M Y M B
@ M B C A O R G
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D I G I T A L

S P O N S O R S H I P  O P P O R T U N I T I E S  /  E X P E R I E N T I A L  /  A C T I V A T I O N

E V E N T S   |   S H O W S   |   C A R S  &  C O F F E E
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THE FUTURE
NEW LOOK, FRESH EDITORIAL 
CONTENT RELEVANT FOR THE 
MERCEDES-BENZ OWNER, 
DRIVER AND FAN.

7 0 T H  A N N I V E R S A R Y  2 0 2 6
PHOTO: TIM GRAF

APR 20   |HPDE @ TALLADEGA GRAN PRIX RACEWAY
MAY 29TH |HPDE @ WATKINS GLEN
JUNE 3-9  |TRIP TO GERMANY
OCT 3-7   | STAR SUMMIT @ ATLANTA MOTORSPORTS PARK


